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HOW TO SETUP
GOOGLE ADS
CONVERSION
TRACKING IN
SHOPIFY

Shopify is a commerce platform provided by a
Canadian multinational e-commerce company.
It is also an easy to use online store builder
trusted by over million stores. Shopify allows
anyone to setup store to start selling products
online, grow and manage a business.

If you develop your online store on Shopify and
use Google ads service to grow your business
for generating revenue, then Google Ads
conversion tracking can help you track actions
by people on your website by just clicking on
one of your Google ads. For example, through
conversion tracking, you can see which one of
your Google ads generates the most sales on
your online store.
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Before moving on further, make sure not to
duplicate conversion tracking for your Shopify
store. For example, if you are already using
Shopify’s Google channel, then it automatically
adds conversion tracking events to your Google
ads account in setting up process.

Your store might have duplicate conversion
tracking events, if you setup the custom Google
conversion tracking through theme code edits in
your website or through a third-party application.
It can create inaccurate report data and problems
with ad optimization. So you can disable
duplicated conversion tracking through your
Google Ads account when setting up the custom
conversion tracking.
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STEPS TO FOLLOW
THE CONVERSION
TRACKING SETUP
IN SHOPIFY

You need to create a conversion action to setup
Google ads conversion tracking on your website,
install the global site tag on all your website
pages, and then add the event snippet. If you are
going to tracking purchases on your website, then
you will also need to edit the event snippet to
adjust the value of the conversion based on the
purchase amount.

STEP 1: CREATE A CONVERSION ACTION FOR
YOUR WEBSITE IN GOOGLE ADS

Follow the below instructions to create a
conversion action in Google ads. Purchase is one
of the most common kinds of conversion action
for Shopify website.

1. Login to you Google ads account

2. In the upper navigational bar click the
“TOOLS & SETTING” and under measurement
click Conversions.
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3. Click on the plus button in blue colour.

4, Click website in start tracking conversion
window.

5. Complete the conversion tracking action form
as following.

WD) Covate anaciion 9 oy @ vt

Creale a corversion action for your websibe

Ay PRI T DOFETRAnA BCT 0T (e DCking Dok Tt T e 10 500 15 T wol-Be 1 ST Sendng CoMatriaond dats 1o Googhe Lear

Categary

[T ——
Fida
Visrer hrough vt son

Inchude in Comweryiong.

Aftribution model

CRLATE AnS ConTenn -0 =T

6. Click-through Conversion window. It sets 30
days by default. Select how long to track
conversions after an ad interaction from the
drop-down. You have the option to select
between 1 to 90 days. | selected by default
30 days.

7. View-through conversion window. By default
it set 1 day. It can be 1 to 30 days, select from
the drop-down.
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8. Include in “Conversions™ This setting, selected
by default - allows you to decide whether or
hot include data for this conversion action in
your "Conversions" reporting column. If you
uncheck this setting, data will still be included
within the "AllL conversions" column. You would
possibly want to uncheck this setting if you
employ Smart Bidding, and you do not want to
incorporate this particular conversion action in
your bid strategy.

9. Attribution model- By default it set Last click,
I'm going thereupon after selecting from the sink.

10. Click Create and continue.

STEP 2: INSTALL THE GLOBAL SITE TAG ON
WEBSITE'S EVERY PAGE

After completing the step “create a conversion
action’, you need to install the global site tag on
every page of your website. Multiple options

available to install global site tag.

Select how you want to install your tag

Install the tag yourself Email the tag Use Google Tag
Manager
.—l’—'-—(fl_\l\ ~ " —
2 def% b EE—— 2 |
i€ ,// \,/
Add the tag to your Email the tag to your Install the tag using
website code webmaster Google Tag Manager

07




1. Choose Install the tag yourself.

2. In the Global site tag section, select the option
to install tag on your site. The generated code
depends on your selection. | select the first

options

P .

See code for (2 HTKAL

Global site 1ag The glcbal sfe tag adds visitors to your basic remarketing lists and sefs new cockies on your domain,

wihich will store information about the ad click Ehat Brought o uwer 1o your website, You masst ingtall this
Lig o every page of your webiile
() The ghobal site tag isnt installed on all your HTML pages
The global site tag is already installed on all pages. but comes from andtiver Googhe product
{such as Google Analytics) or from ancther Google Ads account

(_} Thee global sive tag on all pages was inaraBed alresdy when you created anather Convergion
@Etion In this Google Ads account [S65-660-4786)

3. Copy the global site tag code.

4. Open your Shopify admin in another browser
and click Online Store.

5. Then Click Actions >> Edit code, and open your
website “theme.liquid” file.

6. Now paste the copied global site tag between
the <head> and </head> tags to apply the tag
to every page in your store.

&
W diguid Qir vericen m

7. Click Save.
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STEP 3: INSTALL THE EVENT SNIPPET

After installing the global site tag on your website
every page, how you need to add the event snippet
to your checkout page. The event snippet tracks a
conversion as soon as somebody clicks one of your
Google ads and reaches the checkout page on your
online store.

1. In Google ads select the page load option in
Event Snippet section.

2. Copy the event snippet code and go to your
shopify dashboard, and click Settings >>
Checkout.

3. Then go to section Order processing and in the
Additional scripts text box paste the event
snippet code. If you already have code in
additional script text box then add the event
snippet code on a new line below the existing
code.

4, If a customer reloads the checkout page, then
Google Ads might record a duplicate conversion.
To prevent this conversion, you need to add tags,
before and after the your event snippet code, so
that it triggers once per customer:

a) On the line before the snippet, paste
{% if first_time_accessed 9%).

b) On the line after the snippet, paste
{% endif 9%}.
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The default conversion value is "1.0" And if the
conversion action you're tracking purchases on
your online store, then the value of each
conversion will be different. To track a different
value for each conversion, replace the line
beginning with ‘'value': with one of the following
snippets:

a) To exclude taxes and shipping from the
conversion amount, replace it with this
shippet:

‘value': {{ checkout.subtotal_price | money_
without_currency }},

b) To include taxes and shipping in the
conversion amount, replace it with this
shippet:

‘'value': {{ checkout.total_price | money_
without_currency }},

The default transaction ID is blank. To prevent
Google Ads from recording duplicate
conversions, next to 'transaction_id": replace

" with '{{ order.order_number }}

After editing everything you event snippet code
would be looking Llike this.
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{% if first_time_accessed %4}
<1-- Event snippet for Website - Purchase conversion page --=
<scripts
gtag('event’, 'conversion’, {
'send_to" "AW-615286703/8mBE0CLKo0dcBEK-PsqUC',
value" {{ checkout.total_price | money_without_currency J},
‘currency’: ‘AUD",
‘transaction_id": '{{ order.order_number }}'
0
< fscripts
{% endif %a}

7. Click Save

To make sure your tag is functioning well, check the
tracking status on the Conversion actions page in
your Google Ads account. It might take a couple of
hours for the conversion tracking tag to point out as
verified.
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Thank You

For reviewing this document, we are very keen to work
with anyone who are looking to generate more and
showcase their business in the most serious and
credible light. | hope to hear from you soon.

Brandconn Digital

B-149, Sector-63, Noida, Suite EO085,
National Capital Region, New Delhi 35 Victoria Road, Darlington,
India - 201301 Co Durham, DL1 5SF
Ph: +91 120 4293692 Ph: +44 1642 843 101

Write to us at - info@brandconn.com




